Victim-blaming has been studied extensively, especially in the context of sexual violence. In the present study, the distribution of opinion with regard to female victims of sexual violence among people in the respondents' networks was used to explain their victimblaming tendency. Data from respondents' personal networks were collected, and the results revealed that respondents' attitudes towards victim-blaming correlated positively with the proportion of network others who had positive attitudes towards victim-blaming. The correlation was stronger among respondents who had low concern for the issue. The results supported a model of information bias of personal network on attitudes.
Introduction
In most crimes, particularly violent crimes, the offender is typically blamed and held responsible for the offense. Civil law demands compensation for damages, while criminal law enforces penalties. However, in some cases, responsibility for the crime is attributed to the victim. This phenomenon is known as 'victim-blaming' (VB), which is believed to arise from the fundamental attribution error and the belief in a 'just' world. To understand why individuals may harbor VB tendency, previous research has examined various factors affecting such an attribution tendency. The present study extends this line of research by examining the effects of the personal network on an individual's VB tendency.
Like many previous studies, the present study focuses on VB in the context of sexual violence. Victims of sexual violence not only suffer from the violence itself, but also from the blame often levied against them. Some victims even blame themselves for the crime, which negatively impacts their psychological well-being and hinders their recovery from the trauma (Janoff-Bulman, 1979) .
The causes of VB are still inconclusive and past research has pointed to some individually held attitudes, such as rape myth acceptance (RMA) (Burt, 1980) , which is a system of stereotypes and beliefs that attributes the responsibility for a woman's rape to herself, thereby justifying the perpetrator's sexual aggression. RMA involves endorsement of such statements as: 'A woman who goes to the home or apartment of a man on their first date implies that she is willing to have sex' and 'Many women have an unconscious wish to be raped'. Measuring an individual's RMA attitude is important for identifying the VB tendency, as previous research has reported a positive correlation between RMA and VB (Shotland & Goodstein, 1983; Krahe, 1988) . This result is not surprising, as six of 19 items on the RMA scale directly measure a respondent's VB tendency. Example items include, 'Women who get raped while hitchhiking get what they deserve' and 'In the majority of rapes, the victim is promiscuous or has a bad reputation'. Given that the RMA scale can broadly measure VB, one purpose of the present study is to explore the determinants of RMA attitudes.
Explanation by demographic profile and beliefs
Past research has showed that RMA is a function of demographic profile and/or gender-related beliefs. Burt's (1980) results show a negative correlation between RMA and level of education, and a positive correlation between RMA and a favorable attitude towards gender role stereotypes. One limitation of this type of research is that demographic profiles and gender beliefs do not explain and predict how and when individual RMA changes and provide little insight into the social psychological processes behind VB. For instance, Lonsway and Fitzgerald (1995) point out that to explain VB with attitudinal variables other than RMA is akin to checking the logical consistency of a respondent's belief system. Moreover, because demographic variables and attitudes are constructs at the individual level, VB is assumed to be an intrapsychic process in this approach.
An alternative approach is to view VB as related to shared beliefs, like rape myths, which accord an inferior status to females. This perspective calls for going beyond demographic and attitudinal variables and exploring variables that are external to the individual. Unfortunately, the role of external variables and/or the interaction between internal and external variables have received little attention in past research. The present study represents a step in this direction and uses the concept of personal network and its 'contextual effect' (Huckfeldt, 1986; Huckfeldt & Sprague, 1995) to account for general attitudes towards VB.
Contextual effects of personal network
Personal network (PN) refers to an interpersonal network composed of individuals known as network others, with whom the target individual directly communicates on a regular basis. Within one's personal network, network others are likely to hold differing opinions and attitudes regarding certain issues. Just as we can identify a distribution of opinions among people in society, we can also identify a distribution among network others, especially regarding the issue of VB. The distribution in society and in one's PN may not be the same. For instance, all network others of a particular individual may accept rape myths, while only a small minority in society accept these myths.
PN is found to exert great influence on an individual, in that biases within the PN can account for an individual's attitudes and behaviors regarding a certain issue. This form of influence is called the 'contextual effect' (Huckfeldt, 1986; Huckfeldt & Sprague, 1995) . The contextual effect operates via two main processes: cognitive and structural. The cognitive processes deal with the impact of social influence on an individual's attitudes and behavior, while structural processes deal with the influence of information bias.
Cognitive processes of the contextual effect
The first process of the contextual effect refers to the way a target individual's attitudes and behaviors regarding a certain issue are affected by his/her awareness of the attitudes and behaviors of network others. Cognition of what others around you think can create conformity pressure, as demonstrated by Asch (1951) . For instance, if all network others of a target individual blame the victim of sexual violence, the likelihood of the target to blame the victim is likely to increase, even if he/she does not truly agree. Hence, the pressure to conform can explain individual VB on the behavioral level.
On the attitudinal level, conformity pressure is particularly strong when the situation is ambiguous or the target individual lacks information regarding a sexually violent case. When judging whether the victim or the perpetrator is to be blamed, the target may rely on a social reality that he/she constructs through social comparison processes (Festinger, 1954) derived from daily communication with intimate others (Ikeda, 1993) . Hence, a target often internalizes the attitude of the majority in his/her PN through a social confirmation process, not mere obedience (Cialdini, 1988) .
These processes of social influence -conformity pressure and social confirmation -form the cognitive basis of Huckfeldt's contextual effect. The contextual effect model asserts that in real-life settings, a target individual's PN is one of the main sources of social influence, especially on attitudes and behaviors. Thus, by using PN variables, we can study the real-life impact of several social influence processes traditionally identified in laboratory settings. Because these social influence models require cognition of others' attitudes and behavior, this first process is referred to as 'cognitive processes of the contextual effect' or the cognitive contextual effect.
Structural processes of the contextual effect
The second process of the contextual effect is more pertinent to the present study. Structural processes influence individual attitudes and behavior through biases in the information that a target acquires from network others. In day-to-day interpersonal interaction, positively and/or negatively valenced information regarding various issues is conveyed from one person to another. A person who accepts rape myths may speak of a rape case very differently than a person who does not. For example, while reading about a rape case on the news, a person who accepts rape myths may comment that the female victim put herself in a compromising situation and that the responsibility for the offense lies with her. Through an accumulation of one-on-one communication, the information a target acquires from his/her PN depends on the distribution of opinion among network others. Due to such an information bias (Huckfeldt, 1986) , the target individual will align his/her attitudes and behaviors to the attitudes and behaviors of the majority in the PN (Ikeda, 1997) .
It is important to note that the influence of information bias does not depend on either a clear discrimination of who says what in the network or an accurate understanding of the actual distribution of opinion in the PN. A general information bias is considered sufficient to influence individual attitudes and behavior. Huckfeldt (1986) found that the actual distribution of voting in their neighborhood explained respondents' own voting behavior independently of their party identification. We do not need to assume conscious, controlled conformity or overt social comparison to account for the effects of structural processes.
Social context effects are used to analyze VB in the following. To avoid confusion, I redefine Huckfeldt's information bias more narrowly. I refer to processes that are independent of the target's cognition of network others' attitudes and behaviors as 'structural processes of the contextual effect' or the structural contextual effect. Huckfeldt's model argues that the effect of the information bias is influenced by social comparison through conscious cognitive processes. However, structural processes of the contextual effect do not involve such processes by definition, and include the information-based effect of PN only. With this narrower definition, we can examine the so-called pure effect of PN.
Regardless of whether the influence occurs through cognitive or structural processes, I hypothesize that distribution of opinion among network others on an issue will influence a target's attitudes on that issue. In this study, responsibility of victims in the case of sexual violence is selected as the issue. Based on the above reasoning, two hypotheses are formulated:
Hypothesis 1a: The more a target's network others tend to attribute responsibility of sexual violence to victims, the more the target will also do so (Structural contextual effect).
Hypothesis 1b: The more the target recognizes that network others tend to attribute responsibility of sexual violence to victims, the more the target will also do so (Cognitive contextual effect).
Measurement of the cognitive and structural processes of the contextual effect
In past research, the positive correlation between individual attitudes and distribution of opinion in one's PN has been measured with a pseudo-sociometric test (Rogers & Kincaid, 1981) . This test measures perceived, not actual, distribution of opinion among network others in the PN (Sherman et al., 1983; Ikeda, 1997; Ishiguro, 1998; Liu et al., 1998) . However, more recent research has measured actual distribution of opinion in one's PN using snowball sampling and produced similar results (Huckfeldt & Sprague, 1995; Ishiguro, 1999) .
While these studies have consistently shown that the contextual effect exists, they have not differentiated the effects of cognitive and structural processes empirically. Because both processes are assumed to be based on biases due to the distribution of opinion in PN, these processes often produce the same prediction. I argue, however, that there are two reasons why discrimination between the two processes is important.
First, perceived distribution of opinion in PN is not the same as actual distribution, as people have a tendency to project their own attitudes onto others' attitudes, and perceived distribution may also have this problem. Although people can estimate the distribution of opinion accurately to some degree (Nisbett & Kunda, 1985) , the false consensus effect (Ross et al., 1977) has also been consistently reported. Therefore, it is reasonable to assume that the positive correlation between individual attitudes/behaviors and perceived distribution of opinion in PN is at least partially caused by projection or the false consensus effect.
Hypothetically speaking, even if the target's perception of distribution of opinion is wholly based on projection and/or false consensus, it is still important as long as it explains the target's attitudes and behavior. For example, PN can explain voting behavior independently of individual party identification in Ikeda's (1997) study. However, if the contextual effect is entirely explained in cognitive terms, the role of social context (structural processes) should become negligible, which is obviously not supported by empirical evidence.
Second, without discriminating between the two processes at the measurement level, we cannot isolate and examine the validity of the argument based on information bias. The cognitive contextual effect does not always depend on information-based influence. For instance, cognitive processes can be fully explained by the tendency to conform to a perceived, possibly illusionary, majority. Yet, the effect of information bias underlying the structural contextual effect cannot be ignored, as it introduces external explanatory variables into the equation. Thus, in order to isolate and evaluate the nature of information bias, independent measures of cognitive and structural processes are required. This study uses snowball sampling to measure actual distribution of opinion in PN, because this measurement method allows the discrimination of the two processes.
The positive correlation predicted in Hypothesis 1a is based on the overall contextual effect, meaning that the correlation is driven by both cognitive and structural processes. If we control for the effect of perceived distribution, the effect of structural processes can be assessed.
Hypothesis 2: Even when perceived distribution of opinion in cognitive PN is controlled, actual distribution in PN still correlates with individual attitudes.
The accuracy of network cognition is important in estimating the overall impact of the target's PN. Past research has shown moderate accuracy of people's perception of actual distribution of opinion in PN (Nisbett & Kunda, 1985; Huckfeldt & Sprague, 1995; Ikeda, 2000) . Thus, Hypothesis 3 is stated as follows:
Hypothesis 3: Perceived distribution of opinion will positively correlate with actual distribution.
Who is more susceptible to social influence? The role of strength of concern
Contents of daily conversation with people are not always logically and carefully considered. Responses to an issue may comprise stereotypical responses or unfounded assumptions. Yet, when required to make judgments about a victim of sexual violence, people who are concerned with such crimes may be motivated to scrutinize the pertinent information thoroughly and reject untenable arguments, regardless of whether or not they remember the source of the information. Empirical research has shown that people consciously and eagerly process information they acquire when they are motivated to do so (Petty & Cacioppo, 1979) . Hence, the present study predicts that people with strong concern for VB will be more motivated to process information consciously and carefully. A more careful consideration of the relevant issues will weaken the impact of information bias on the target's attitudes and behaviors. As a result, strong concern for the issue should reduce the vulnerability to information bias, and thus weaken the impact of structural processes.
In contrast, strong concern for the issues at hand should not weaken the impact of cognitive processes. Although people with strong concern are more able to resist conformity pressure, thus decreasing the impact of cognitive processes, empirical research has shown that strong concern actually increases one's vulnerability to the false consensus effect (Sherman et al., 1983) . The ability to resist conformity and the false consensus effect may cancel each other out. Since it is unclear whether strong concern would increase or decrease the relationship between perceived distribution of opinion and individual attitude, the following hypothesis regarding the structural processes of contextual effect is proposed:
Hypothesis 4: the relationship between actual distribution of opinion and individual attitudes (hypothesis 2) will be weaker when the respondents' concern for VB is strong.
To examine these four hypotheses, pseudo-sociometric tests and snowball sampling were conducted simultaneously to measure perceived and actual distribution of opinion in PN. Blaming of victims of sexual harassment was measured in the present study as a major dependent variable.
Methods

Respondents
Eight hundred and fifty individuals were randomly selected from the electoral roll of one ward in Yokohama city, Japan. People under 30 and over 69 years old were not included. Seventeen constituencies were randomly selected, and 50 respondents were randomly selected from each constituency. The survey was conducted in October 1999. Three hundred and fifty-six responses were obtained, and the response rate was 42.6%. Table 1 summarizes the number of responses obtained. After omitting dyads in which the answer of a respondent regarding the network other's gender was inconsistent with the actual gender of the network other, 67.4% of respondents could be paired with their network others, and about 30% of them could be paired with both the first and the second other they selected. Respondents with missing values for variables included in the analyses were omitted, as were respondents without any data on network others. A total of 248 respondents were included in the analysis.
Procedure
Snowball sampling via a mail survey was followed. First, 850 respondents were identified, and a questionnaire was mailed to them, which included the items designed to measure VB, concern for sexual harassment, age, education year, job status and gender. VB was measured using one item on a four-point scale (agree to disagree): 'A female who is harassed sexually deserves it in most cases.' This item was chosen to represent characterological VB (JanoffBulman, 1979) and behavioral VB was not measured. Characterological VB was chosen because Janoff-Bulman claimed that, compared to behavioral VB, it has a stronger negative impact on victims' psychological well-being and recovery. Concern for sexual harassment was measured with one item on a four-point scale, ranging from 'very concerned' to 'not at all'. In addition to their own attitudes, respondents were asked to estimate the attitudes of their spouse and up to two network others using a two-point response format: maybe yes or maybe no. Network others were selected as 'people whom you have daily contact with'. Three additional questionnaires were sent to respondents as well, one for spouses, and the other two for network others; the respondents were asked to hand one to the spouse, and forward the other two to the network others. The same format was used to measure VB in the three different versions of the questionnaire.
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Data from spouses and network others were used as an index of actual distribution of opinion in PN, while answers from respondents about their PN were used as an index of perceived distribution in PN. Only data concerning network others that included both respondents' perceptions and others' actual attitudes were included in the analyses; that is, even if a network other responded to the research questions, his/her data were omitted if the respondent did not or could not provide an estimate of the other's attitude. A similar requirement was followed in the opposite case. Respondents' answers about the attitudes of their spouse and network others were omitted if the spouse and the network other did not or could not respond to the research questions. Table 2 summarizes the number of network others (including spouses) per respondent after excluding missing values. Over 70% of respondents had data from at least one network other and could be included in evaluating the hypotheses of the study.
From perceived and actual network data, two indexes of distribution of opinion were computed to generate an average attitude for network others. The actual network average represents the actual distribution and ranges from 1 to 4, where a greater number corresponds to a larger number of others agreeing with VB. The other index is perceived distribution in PN, which ranges from 0 to 1. A higher score indicates that the respondent perceived a larger number of others agreeing with VB.
Combination of categories of answers
The indices of VB, actual distribution, and perceived distribution were dichotomized by median split and treated as dummy variables because few respondents answered 1 or 4 to the VB item, leading to instability in regression analyses. Moreover, the distribution of perceived distribution was U-shaped and did not meet the normality assumption of linear regression. Respondents whose scores were exactly at the median were coded into the category with fewer respondents so that the two categories were as equal in size as possible. Table 3 summarizes the descriptive statistics of these variables and the demographic profile of the respondents.
Results
Impact of personal network on individual attitude
To examine Hypothesis 1a, logistic regression was conducted. The target variable was the respondents' VB and the main explanatory variable was actual distribution of opinion. Concern, age, education (in years), job status (full-time worker was coded as 1; part-time and no work were coded as 0), and gender of respondents were controlled for. The first column Table 4 summarizes the results. Actual distribution correlated positively and significantly with respondents' VB. Concern and age were also significant. The stronger the concern respondents had for sexual harassment and the younger they were, the more they disagreed with VB. Replacing actual distribution with perceived distribution yielded almost identical results (see the second column of Table 4 ), although the coefficient for concern became nonsignificant. Both Hypotheses 1a and 1b were supported. To examine Hypothesis 2, actual distribution and perceived distribution were simultaneously entered into a regression model. As shown in the rightmost column of Table 4 , actual distribution was not significant, but perceived distribution was highly significant. Therefore, Hypothesis 2 was not supported.
How accurately do people perceive their PN?
To examine Hypothesis 3, perceived distribution was regressed on actual distribution. The control variables were concern, age, education, job status, and gender of respondents. As shown in the first column of Table 5 , the coefficient for actual distribution was positive and significant. Concern was correlated with perceived distribution positively. As shown in the rightmost column of Table 5 , after controlling for VB of respondents, the relationship between actual and perceived distribution remained significant, although the coefficient for actual distribution decreased from 0.98 to 0.86. This result suggested considerable accuracy in respondents' perception of the distribution of opinion in their own PN. Hypothesis 3 is therefore supported.
Changes in the contextual effect caused by strong concern
Regarding Hypothesis 4, the interaction between actual distribution and concern, and the interaction between perceived distribution and concern were introduced. The results are summarized in Table 6 . The interaction effects were not significant when entered separately, although the interaction between actual distribution and concern showed a marginal effect (p < 0.10). However, when they were entered simultaneously, the interaction between actual distribution and concern was significant. Moreover, when considering its interaction with concern, the main effect of actual distribution was significant even when perceived distribution was controlled for (the rightmost column of Table 6 ). In the regression model including both interaction terms, the impact of the interaction terms could be mathematically analyzed to clarify their meanings. Figure 1 shows the estimated changes in VB based on changes in actual distribution, with all other explanatory variables held constant at their mean. This analysis showed that actual distribution and VB are positively correlated only when respondents did not have strong concern for sexual harassment. Therefore, Hypothesis 4 was supported. Structural processes of the contextual effect were clearly influenced by concern of respondents.
It is worth noting that neither the interaction between actual distribution and concern, nor the interaction between VB and concern showed significant independent effects in explaining perceived distribution. The result suggested that accuracy of cognition of distribution of opinion was not influenced by respondents' concerns. Likelihood ratio chi-spuared 27.9*** 57.7*** 64.9*** Pseudo R-square 0.08 0.17 0.20
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The dependent variable is victim blaming.
+ p < 0.10; *p < 0.05; **p < 0.01; ***p < 0.001. n = 248.
Actual distribution of opinion in personal network Estimated probability that respondents agree to victim blaming Figure 1 Estimation of the correlation between victim blaming and actual distribution of opinion in the personal network. The model shown in the rightmost column of Table 6 is used for this estimation. The variables other than victim blaming and actual distribution were held constant at their means. , With strong concern; ᭜, without strong concern
Discussion
Tests of hypotheses
In the present study, the actual distribution of opinion in PN was measured to evaluate its impact on individual VB. The results showed that the contextual effect of PN was a useful construct for explaining individual VB. Actual distribution of opinion and perceived distribution were both positively correlated with VB even when demographic profiles and concern were controlled for. The support for Hypotheses 1a and 1b indicates that individual attitude can be explained by their own PN, at least partially. Indirect effects of PN were also shown. Support for Hypothesis 3 suggests that cognition of PN is based on actual PN, and cannot be explained only by projection and/or the false consensus effect. This result suggests that past research using PN variables at the cognitive level was justified.
Hypothesis 2 was not supported. Actual distribution of opinion did not correlate with VB when perceived distribution was controlled for. Therefore, we cannot conclude that structural processes of the contextual effect have a strong direct impact on individuals, at least in the context of VB. However, weak support for Hypothesis 2 is consistent with the assumptions of the contextual effect, given that Hypothesis 4 was supported. Hypothesis 4 assumes that people with strong concern for an issue are immune to the contextual effect because they tend to consider the relevant information consciously and carefully. Based on this reasoning, the effect of information bias would be weak if most respondents have strong concern for an issue. In the present study, 62% of respondents showed strong concern for sexual harassment, and such a large percentage may have weakened the correlation predicted in Hypothesis 2.
Accuracy of perceived distribution of opinion and concern
The positive correlation between perceived distribution and VB did not change as a function of changes in the level of concern. The absence of the concern effect has important implications because it is inconsistent with the interpretation that the results are caused by a biased selection of PN by respondents: that they selected network others who were similar to themselves, not that social influence of the PN resulted in attitudinal similarity within a PN (Cohen, 1977; Fischer, 1984) . In their classic study on attractiveness and attitude similarity, Byrne and Nelson (1965) found that attractiveness is enhanced by attitude similarity only when respondents regard the attitude as important for themselves. If the interpretation based on a biased selection were consistent with our data, the positive correlation between perceived distribution and VB should have been stronger among respondents with strong concern. The data showed an opposite relationship, casting doubt on the interpretation on biased selection.
In addition, accuracy of network perception was not higher among respondents with strong concern. If similarity of attitude strongly determines selection of network others, respondents with strong concern should know network others' attitudes well. Without accurate cognition they would not be able to select network others by means of similarity of attitude. Instead, the data suggest that through a social influence process where people who are not involved in an issue influence one another (information bias), the distribution of opinion in PN becomes homogeneous.
Overestimation of sharing
Rape myths have been criticized as a socially structured and shared belief (Griffin, 1979) . The results of the present study, however, revealed that about half the respondents disagreed with VB as one component of rape myths (at least among a Japanese population). The responses of network others showed the same result.
However, when respondents were asked to estimate actual distribution of opinion in their PN, they tended to overestimate the sharing of VB attitudes. While the average of perceived distribution was 0.66, 61.9% of respondents answered that all of their network others agreed with VB. Although this extremity of perceived distribution can be partially explained by the fact that the dataset included many respondents who had only one network other, it still implies that respondents believed that gender stereotypes and norms were more socially shared than they actually were. Moreover, counter-intuitively, respondents tended to overestimate sharing not just in society as a whole, but among those with whom they had frequent contact.
Given the strong impact of perceived distribution of opinion on VB, and the past findings that cognitive network affects the actual behavior of people, this overestimation may have important implications. Breaking the illusion of sharing may be one way to reduce the problem of VB.
Consequences of the contextual effect
The present study shows that the contextual effect has a stronger impact on people without strong concern for sexual harassment, which has very significant applied implications. The huge amount of information in modern society makes it difficult for the typical citizen to collect and process enough relevant information to make rational and careful judgments about social issues (Downs, 1957) . However, in a democratic society, citizens must make judgments about social issues, even if it is difficult to do so. As stated by Huckfeldt et al. (Huckfeldt et al., 2000; Huckfeldt, 2001) , the opinion and behavior of others may function as social capital (Coleman, 1988) to help citizens make these judgments. The results of the present study suggest that people without strong concerns are more vulnerable to the contextual effect. That is, as they find it cognitively costly to make careful and conscious judgments about an issue, they will use passively acquired information, perhaps via structural processes, as cues for judgment making. Unfortunately, although less cognitively costly, judgments based on social cues are not always desirable or rational. For instance, as shown in this study, the overestimation of VB attitudes within the PN might cause people to have negative attitudes and behavior towards victims of sexual violence. However, we need to measure VB at the behavioral level to fully capture the impact of perceived distribution of opinion.
Another implication drawn from the present study pertains to the classic model of impact of PN, known as the 'two-step flow of communication' (Lazarsfeld et al., 1948; Katz & Lazarsfeld, 1955) . The model assumes that opinion leaders -those with strong concern and more mass-communication exposure and who engage early in decision-making about political matters -persuade opinion followers as a political campaign progresses. The results of the present study suggest that in addition, information bias results in an implicit influence process. The two-step flow of communication model overlooks this implicit influence process both the theoretically and empirically, because of its focus on overt persuasion (Huckfeldt, 1986; Huckfeldt et al., 2000) . By differentiating between cognitive and structural processes of the contextual effect, we can highlight this overlooked mode of influence as an area for future research.
Problems and future directions
In the present research, there are two limitations. The first problem is that rape myths and VB were measured with only one item, whereas in past research, they were measured with multiple items. In these single-item scales, the wording may have had a critical impact on the results, especially as behavioral aspects of VB were not included.
The second problem is that the present study did not consider the varying nature of the definition for sexual violence. Different people may define sexual relationships differently, and some may perceive the relationship to be violent, while others do not (Shotland & Goodstein, 1983) . Rape myths are argued as harmful because they cause people to regard sexual violence as a part of normal sexual relationships (Burt & Albin, 1981) . As respondents were given a well-defined situation, the diverse nature of the definition of sexual violence was ignored in the present study. In some previous experiments, however, researchers presented respondents with different scenarios of sexual relationships and measured whether or not they defined the situation as a case of sexual violence. Nevertheless, this problem is a trade-off between the representativeness of the sample and the specificity of the explanatory model. It is difficult to introduce long scenarios in social surveys, and crude descriptions of sexual violence may cause unpleasant feelings and a lower response rate. The contribution of the present study lies in the application of a general model to the phenomenon of VB, and a demonstration of its explanatory power with a representative sample. In summary, although the problems of single-item measurement and the diverse nature of definition for sexual violence are important and deserve future examination, they should not severely affect the validity of the present findings.
